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Wants Disruptive innovators. Entrepreneurs with global aspirations. Edit v A
Expansion and/or business innovation challenges. 3

W' ” T . Haves 1. Expansion catalyst 2. Recyling marketing waste for growth. 3. Edit
I r ! . Belief in social enterprise as an effective change agent to meet the
social challenges we face globally

H John Linds
L4 Frlendfeed Interests wine, film, music, beauty, design, sculpture, wabi-sabi, work as Edit

organised play, anthropology, consciousness in business, futurist, Grou
i tor, M&As, funding, gluon, the World is Flat, A Short History of n Pren
- CoCommment
0 O en Progress, AMNew World, Wisdom of Crowds, ....... Social software, M
social commerce, digital ID, management accelerator, Canadian e
passion for adventurous healthful culinary experiences, natural Profi
capitalism, Ken Wilber, Dee Hock, — Industry Sectors: Auto, Travel, EEl
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Web 2.0 Ads have gone mainstream

“When you have one mom talking to
another, it's powerful,” Ms. Johnson,
Marketing, said. “So we’re offering
them information and tools and
activities; we’re not in their face with
advertising .”

Kimberly-Clark intends to devote about
35 percent of its overall marketing
spending this year to nontraditional
media like the Internet, said a
spokesman, Joey Mooring, compared
with about 25 percent in 2007 and 10
percent in 2004.

BUT: Traditional Agencies struggle to
master this kind of campaigning

CokeTag”

Share What Matters™

HuGeies

My baby's due any day
now! )

Day 395:

Get widget Free Newslatter
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* A way to meet people
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GEEWA Multiplayer games

iﬁmyspace.comh

a place for friends
We're ChildSafe Advocates.

n O /ll

Who sees your page ?
Find out with Web-Stat. Install in

minutes. Free trial !
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Catching the Big Fish

Relevant Traffic = profit / value

The ability to score each visitor on the
basis of the quality of his visit behavior in
Real Time

Any other kind of measurement numbers
like hits, clicks, time spent... on their own,
reveal nothing about VALUE or
RELAVANCY

Every social Medium needs to convert
traffic into actionable business intelligence
with real time Al analytics systems.

This is a new frontier.




~ SPARKWORKS®

ki comparison

Campaign comparison
’ Campaign ranking
al IIII Campaign details

Keyword comparison
Keyword ranking
Keyword details

Referer comparison
Referer ranking
Referer details

Classic Analytics tells
you to spend here:
Volume of Hits

BT Analytics Shows you to Spend
the money here
3D View of Quality Behavior
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Wisits
M Leads
M Score
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Ok — So you want to go for the Big bucks — Right?

Attachmerts

comments:

Interaction

Panel admin
Making friends
E-magazine

C2C e-commerce
Stock info
Address list
Group list

Last contacts

SMS

Main menu
Tencent browse

Search
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You don’t have to go East to make it big
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Google CEO Eric Schmidt
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Report from Opera
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Belysio is an example of
Over The Ton Solution (OTT)
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The Opportunity for Agencies — community operators & utility services
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« from making messages to nurturing consumer connections;
« from delivering push to creating pull interactions;
« from orchestrating campaigns to facilitating conversations
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Forrester report on The Connected Agency 2008






Profit Models: To Avoid the “Fantasy”
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Provide Real Value: Features = Value proposition
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“Pain of Adoption” Test — is it higher or lower
than the solution you are replacing?
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2 Democratization of capital?
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In the gold rush the
sellers of pick axes
and shovels made
the real money
Utilities are required
for Plays 1, 2 and 4.
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Contact: John Lindsay, Managing Director, WON bvba DIGITAL
John.lindsay@wide-open-networks.com +32.478.338.555 AVENUE




Gone Fishing

*Gert-Jan Van Engelen, master product marketing, art  ist, SparkWorks partner
* Dan Romescu, mobile CTO, Sparkworks partner

» Bob Stumpel, master blogger, result

* Maria Sipka, community to change the world

Expand With Result



